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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q,1
MCQs 

1. One distinguishing factor between a brand name and a brand mark is that a brand name is _______
a) Creates customer loyalty.



b) Consists of words.


c) Identifies only one item in the product mix.
d) Implies an organization's name.
2. Which one of the following statements by a company chairman best reflects the marketing concept?
a) We have organized our business to make certain that we satisfy customer needs.
b) We believe that the marketing department must organize to sell what we produce.
c) We try to produce only high quality, technically efficient products.
d) We try to encourage company growth.
3. The two components of a marketing strategy are _______.
a) Marketing objectives and promotion
b) Marketing mix and marketing objectives
c)  Target market and marketing mix

d) Target markets and promotions
4. The marketing concept is a philosophy that states that an organization should try to satisfy customers' needs and at the same time ______.
a) Increase market share.
b) Increase sales.
c) Achieve the organization’s goals.
d)   Always produce high
5. When a company adjusts price levels so that it can increase sales volume to levels that match the organization’s expenses, it is said to employ a _____pricing objective.
a) Market share
b) Cash flow
c) Return on investment
d) Survival 
6. If Planters is concerned that acquiring a taste for its new product, honey-roasted macadamia nuts, takes time, it should use __________ packaging.
a) Family
b) Multiple
c) Tamper-resistant
d) Unlabeled
7. A firm may decide that all packages are to be similar or include one major element of the design. This approach to promote an overall company image is called ______
a) Family extension.
b) Family packaging.
c) Overall packaging.
d) Package extension.
8. The ___________ concept holds that the organization’s task is to determine the needs, wants, and interests of target markets and to deliver the desired satisfactions more effectively and efficiently than competitors in a way that preserves or enhances the consumer’s and the society’s well-being.
a) Integrated marketing  b) Relationship marketing
  c) Societal marketing  d) Global marketing
9. The production of different varieties of the same product, or different products at the same level of processing, within a single firm. This may, but need not; take place in subsidiaries in different countries is known as __________
a) Innovation Strategies
b) Horizontal integration
c) Vertical integration
d)   Market dominance strategies
10. Slow feedback, high costs, and difficulty in measuring effects on sales are disadvantages of which promotion mix ingredient?
a. Advertising
b. Public relations
c. Sales management
d. Sales promotion
11.  A carton of orange juice has no brand name on the package, only the name of the product 'orange juice'. This is an example of
a) A manufacturer's brand.
b) An own label brand
  c) A no-frills brand
d) A generic brand.
12. What source of information is usually effective for moving consumers to the evaluation stage of the product adoption process?
a. Salespersons
b. Mass communication
c. Personal sources
d. Consumer advocates
13. A person, group, or organization that has a meaning it intends and attempts to share with a receiver or 
      an audience is a:
a. Medium of transmission
b. Source
c. Relay channel
d. Decoder
14. The 20-80 rule tells marketers about_______________.

a. The top 80 percent of customers generate 20 percent of the company's profits

b. The top 20 percent of customers generate 80 percent of the company's profits
c.The bottom 20 percent of customers generate 80 percent of the company's profits

d. 20-80 percent of profits are generated by 20-80 percent of the customers

Q.2
What is Integrated Marketing Communication? Also throw a light on the concept of Direct Marketing.

Q.3
Discuss Positioning and its types in terms of advertisement? Explain segmentation and various 
processes?

Q.4
What do you mean by Advertising Budget? What are the most commonly used advertising budgeting 
method?

Q.5
What do you mean by sales promotion and layout? What are the various layout strategies and discuss the elements involved in it.

Q.6
What do you understand by Celebrity endorsement and celebrity management?

Q.7
Discuss types of media and media selection. Give any two examples with explanation?

Q.8
What is the structure of an ad agency? What are the Functions of the Advertising Department?

Q.9
What is campaign creation & explain its importance in marketing.

Q.10
Write short notes on any three:

a) Brand equity

b) Mouth advertisement

c) Print production

d) Segmentation
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